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ADVERTISING &
BRANDING
MEDIA KIT

MAKE ASDS AN INTEGRAL" " B
PART OF YOUR MARKETING MIX L
ASDS advertising opportunities deliver

your message to the full spectrum of
dermatology decision makers.

Dermatology’s
Most Influential Buyers

e 2021 ASDS Annual Meeting
® Weekly Update Member Newsletter

e Currents Member Publication

American Society for Dermatologic Surgery :
5550 Meadowbrook Drive, Suite 120 -

Rolling Meadows, IL 60008

Phone 847-956-0900 Fax 847-956-0999 Web asds.net




ASDS Currents

ASDS members rely on Currents, the Society’s news publication,
to stay informed on relevant socioeconomic, legislative and
practice management news as well as important society news,
upcoming deadlines and ASDS Annual Meeting information.

CIRCULATION

Currents is now a fully digital member publication that incorporates
an interactive, responsive design and analytic data. Animated
flipping pages, video content, clickable links, download / print
capability and keyword search are new functions available to the
6,400 ASDS members who receive the issue via email four times
per year (also accessible at asds.net/Currents).

Content in each issue includes:

* Society initiatives, program updates and important deadlines.

e Advocacy and practice affairs issues.

¢ Industry news and member spotlights.

¢ Financial Focus by OJM Group.

e Practice Management Corner by the Association of Dermatology
Administrators and Managers (ADAM).

¢ Digital Marketing by Total Social Solutions.

* HR Handbook by Tandem HR.

* Social Strategy by the Goldman Marketing Group.

* Reconstruction Insights directed by Jeremy Bordeaux, MD, MPH.

¢ A Resident Corner with educational and mentorship opportunities
for dermatology residents.

New advertising opportunities for industry partners in 2021
include banner ads in the email distribution, as well as enhanced
publication options with embedded videos, pop-up images and
URL links.
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DEADLINES
Issue Space Reservation Due Ad Materials Due Publish Date
2021, Issue 2  Fri. March 12, 2021 Fri. March 26, 2021 Mon. May 10, 2021
2021, Issue 3 Fri. June 11,2021  Tues. June 22, 2021 Fri. July 23, 2021
2021, Issue 4* Mon. Aug. 9, 2021 Mon. Aug. 30, 2021 Mon. Oct. 4, 2021
2022, Issue 1 Fri. Nov. 5, 2021 Mon. Nov. 15, 2021 Fri. Jan. 7, 2022

*Special ASDS Annual Meeting Preview Issue

Send space reservation to: Send ad materials to:
Stephanie Garrow, Assistant, Development
and Industry Relations, sgarrow@asds.net, (28MB max; for larger files, email for file

sharing instructions)

phone 847-956-9141, fax 847-956-0999

Alison Blanchard, blanchard85@gmail.com,

FOR YOUR skin health and beauty*

10 Ways to Get
Involved in

 Own Your Expertise Campaighie/
Annual Meeting Recap pace1s

~ Resident Corner pace sz

RUN OF BOOK

(ROB) POSITIONS RATES
Ad Unit (includes one hyperlink) 4-C
Full Page $2,445
1/2 Page Vertical,

1/2 Page Horizontal $1,500
1/3 Page Horizontal $1,250
1/4 Page $1,100
Enhanced ROB Options

Multimedia options include

embedded video and pop-up image

1/2 page horizontal or 500 pixels wide $1,750
1/4 page or 250 pixels wide $1,350
Banner ad on Currents email $2,000
distribution 600px x 160px

PREMIUM POSITIONS

Inside Front Cover $2,800
Inside Back Cover $2,700
Back Cover (1/2 Page Horizontal Only) $2,000

To learn about other ASDS branding

and advertising opportunities

please contact: Tara Azzano, Director,
Development and Industry Relations,

tazzano@asds.net, 847-956-9128



Dermatologic

Surgery Journal

e Official Journal of the American Society of Dermatologic

Surgery (ASDS)

¢ Also the official journal of:
- American College of Mohs Surgery

- International Society of Hair Restoration Surgery
- Dermatologic and Aesthetic Surgery International League
- Recognized brand for over 40 years- All content

originally submitted and peer-reviewed
e Total Print/Digital Circulation: 7,883
* 84% U.S, 10% APAC, 6% Europe

e Oct 2021 Issue- Bonus distribution at
ASDS Annual Meeting- Chicago

NEW FOR 2021
SPONSORED/SUPPLEMENTAL
OPPORTUNITIES

The Society’s partnership with Wolters Kluwer Health
is now offering opportunities, not just for Product
promotion, but also to drive traffic to any educational/
commercial data, using our robust engagement push,
which could entail emails, digital banners, videos and
Print advertising in our esteemed peer-reviewed journal
Dermatologic Surgery to name a few.

Leverage your reach and maximize your messaging to
our audience via our professional channels.

e Create a virtual Roundtable Discussion

* Supplement and Reader Engagement Program

e Enduring material — Digital or Print supplement

* High Impact Print- Cover Tips, Cover warps

* Sponsored Videos, Podcasts

* Resource Center (Content sponsorship)

Please contact Michelle Smith for further Information:
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DERMATOLOGIC

SURGERY

Print & Digital — Advertising Sample Pricing

PRINT OPTIONS:
Best Available - Full Page 4C Ad: $3,999 Net
Premium Inside Front Cover: $6,672 Net

High impact opportunity - Cover tip:
$8,000 Net (Supplied)

Polybagged outsert: $6,000 Net

DIGITAL OPTIONS:

Banner ads on Dermatologic Surgery website -
50% SOV - 15,000 US Imps/Month:
$150 CPM, $2,250/month

Exclusive Interstitial: $3,000/month, flat fee

Exclusive Sponsored video:
$3,000/month, flat fee (3 months min)

Exclusive Monthly Dermatologic Surgery eTOC:
$2,200 net/month

Michelle Smith, Senior National Account Manager, Wolters Kluwer
email: michelle.smith@wolterskluwer.com phone: 646-674-6537



2021 ASDS |
Annual Meeting . ‘Az%§ f;,,

Annual Meeting  Nov. 19-21, Virtual

* Final Program

Build your brand name and direct physicians to
your exhibit booth by advertising in these prominent
publications!

e The Final Program features a handy Program-at-a-Glance,
special lectures and highlights of the scientific program for the
conference, including abstracts and reference materials, making
it useful to attending physicians for years to come. It will be
distributed on-site to medical attendees and viewed digitally
with 2,700 views from 1,800 unigue visitors.

. ROB POSITIONS RATES
DEADLINES Final Program .
Space Reservation Due Sept. 1, 2021 el Program
Full Page B&W (ROB) $1,300
Ad Materials Due Sept. 20, 2021
Full Page 4-Color (ROB) $2,500
Publication Date October 2021 1/2 Page B&W
(ROB horizontal / vertical) $1,000
1/2 Page 4-Color
(ROB horizontal / vertical) $2,000
PREMIUM POSITIONS
(4-COLOR ONLY)
Inside Front Cover $2,800
Inside Back Cover $2,700
Back Cover $2,900
Opposite Table
of Contents $2,600
Opposite
Welcome Letter $2,600
Bellyband n/a

Includes bellyband printing plus one 4-color ROB page.

Send space reservation to: Send ad materials to: To learn about other ASDS branding
Stephanie Garrow, Assistant, Development  Alison Blanchard, blanchard85@gmail.com, and advertising opportunities
and Industry Relations, sgarrow@asds.net, (28MB max; for larger files, email for file please contact: Tara Azzano, Director,

phone 847-956-9141, fax 847-956-0999 sharing instructions) Development and Industry Relations,
tazzano@asds.net, 847-956-9128




2021 ASDS Annual Meeting
Sponsorship Opportunities

e Hotel Door Drop Insert _—

¢ Registration Tote Bag Insert AS | DS
e Tote Bags * Lanyards 2021 cﬁ;
* PPE Kits * Key Cards - Annual Meeting  Nov. 19-21, virtual

Build your brand name and awareness by
sponsoring one of these prominent opportunities!

e Hotel Door Drop Insert: The Door Drop provides a
convenient and unique way to reach your target audience
and put your company information or product samples in the
hands of attendees before the Exhibit Hall opens!

e Registration Tote Bag Insert: Drive traffic to your booth
and promote your company by including a product sample
or promotional piece in the attendee tote bags, given to

every medical registrant. DEADLINES

e Tote Bags: Put your company name in front of every Space Reservation Due Sept. 13, 2021

attendee during the ASDS Annual Meeting. Each participant Submission for Approval Oct. 1, 2021

receives Annual Mesting material in an attractive tote Printed Inserts Due Oct. 7. 2021

bag imprinted with your company name and logo. As an

exclusive supporter, you can enclose one marketing piece

inside the tote bag. INSERTS RATES
Hotel Door Drop Insert $3,500

e Lanyards: Receive high-level visibility through exclusive
support of the official conference lanyard! Lanyards are Registration Tote Bag Insert $3,500
distributed to each attendee at registration and your logo will

be prominently featured.

* PPE Kits: Sponsor the ASDS PPE kits for the meeting CIRCULATION

attendees all while promoting your brand. Your logo will be Hotel Door Drop:

placed on each of the kits. Distributed to the ASDS official room block

¢ Key Cards: Have your company’s logo appear on one of at the Hyatt Regency Chicago on Wednesday
the most important items attendees will be carrying - their evening, Oct. 13, 2021.

hotel room key cards. The key cards are distributed during Registration Tote Bag:

check-in and will be carried by attendees for the duration Distributed to all medical registrants.

of the ASDS Annual Meeting. This is a great way to be at
everyone’s fingertips!

Send space reservation to: Send ad materials to: To learn about other ASDS branding
Stephanie Garrow, Assistant, Development  Alison Blanchard, blanchard85@gmail.com, and advertising opportunities
and Industry Relations, sgarrow@asds.net, (28MB max; for larger files, email for file please contact: Tara Azzano, Director,

phone 847-956-9141, fax 847-956-0999 sharing instructions) Development and Industry Relations,
tazzano@asds.net, 847-956-9128




2021 ASDS Annual Meeting
On-site Advertising and
Branding Opportunities.

* Escalator Clings
* Video Screens
* Window Clings

* Escalator Clings: Your company message will
appear alongside the handrails of the escalators leading
to the Exhibit Hall. Attendees will view your message
numerous times as they go up and down this heavily
traveled area to lunches, breaks, receptions and
general Exhibit Hall viewing.

e Video Screens: Build your brand name and direct
physicians to your exhibit booth by advertising/branding
on digital signage. This is your chance to showcase
your products, promote your brand outside the Exhibit
Hall, and encourage attendees to visit your booth and
build awareness for your products and services with
every hotel guest! Locations available within the BIG Bar
and American Craft Kitchen & Bar.

e Window Clings: Brand the windows at the main
entrance or Skybridge walkway of the hotel to make a
big impression on attendees! Your message will have
high visibility as physicians go to and from the hotel or
travel this high traffic walkway.

e Marquee Ads: Located on the front drive, the
marquee will allow you to capture every guest of the
hotel with your branding. You may run a total of six ads
that will rotate for the duration of the meeting. This is
an exclusive opportunity!

e Stair Steps: Display your message to attendees as
they enter the East Tower lobby main entrance. Your
company message will appear on the steps leading up
to guest check-in and guest rooms. Attendees will view
your message numerous times as they go up and down
this heavily traveled area.

Send space reservation to:
Stephanie Garrow, Assistant, Development
and Industry Relations, sgarrow@asds.net,

phone 847-956-9141, fax 847-956-0999 sharing instructions)

* Marquee Ads
 Stair Steps
* Hanging Banners

Send ad materials to:
Alison Blanchard, blanchard85@gmail.com,
(28MB max; for larger files, email for file

e Mirror Clings
e Column Wraps
e Light Box

e Hanging Banners: Make a big impact on attendees
with a hanging banner at the top of the main entrance
escalators, near the main lobby doors or underneath
the BIG Bar. Multiple sizes and locations available.
Physicians will view your message numerous times as
they walk through this heavily traveled area.

e Mirror Clings in Bathrooms: Your message will be
displayed on the guest bathroom mirror of every room
in the ASDS room block at the Hyatt Regency Chicago.
Mirror clings will be placed by hotel personnel. Each
Cling is scheduled for 24 hours. Thursday, Friday and
Saturday are available.

e Column Wraps: Display your message on prominent
columns in the registration foyer. Your message will
have high visibility and your company will be in the
forefront as physicians pass through the area on their
way to and from the general sessions, registration desk
and Exhibit Hall. Six total columns are available.

e Light Box: Stand out from the competition and make
a big impression on attendees with an advertisement
on back-lit light boxes located just outside the general
session room. A total of two back-lit light boxes are
available. Your message will have high visibility as
physicians will walk past the light boxes on their way to
and from the general sessions.

View our Corporate Partnerships and
Support / Branding to learn more at
http://bit.ly/ASDS-AM21-Branding

To learn about other ASDS branding
and advertising opportunities
please contact: Tara Azzano, Director,
Development and Industry Relations,
tazzano@asds.net, 847-956-9128



https://fp37.a2zinc.net/clients/ASDS/ASDS21/Public/MainHall.aspx?ID=333

ASDS Weekly Update AS

Weekly Update is emailed each Thursday to nearly 6,400 active
ASDS members bringing them the latest Society news in a quick
read. It includes members benefits, upcoming webinars and
society and industry happenings to educate dermatologic
surgeons on the best practices for their patients. The open rate
average is 25% and click rate is 2.5% (industry averages are
27.36% and 2.23%, respectively).

Banner Opportunities Available: $750 per weekly
email. Please contact ASDS for additional banner
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Banner Specifications: 600px x160px preferred
(728px x 90px acceptable) / RGB format, 72 dpi / PNG
or JPG format / 150 KB (max 1MB) / Provide link
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Send space reservation to: Send ad materials to:

Stephanie Garrow, Assistant, Development  Alison Blanchard, blanchard85@gmail.com,
and Industry Relations, sgarrow@asds.net, (28MB max; for larger files, email for file
phone 847-956-9141, fax 847-956-0999 sharing instructions)

Weekly Update

To learn about other ASDS branding
and advertising opportunities
please contact: Tara Azzano, Director,
Development and Industry Relations,
tazzano@asds.net, 847-956-9128
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To ease production for advertisers, all ASDS print and digital publications
have the same trim size. Fractional unit availability varies by publication.

TRIM SIZE: 8.25” x 10.875”

Ad Units Non-Bleed Bleed Live Area
Full Page 7.25” x 9.75” 8.5” x 11.125” 7.5” x10”
1/2 Page Vertical 3.5” x9.75” 4.125 x 11.125” 3.75” x 10”
1/2 Page Horizontal 7.25” x 4.75” 8.375” x 5.375” 7.5” x5”
1/3 Page Horizontal* 7.25” x 3.0625” n/a n/a
1/4 Page* 3.5” x 4.75” n/a n/a

*1/3 and 1/4 page ads are available only in Currents.

Enhanced Multimedia Options:

1/2 page horizontal or 500 pixels wide

1/4 page or 250 pixels wide

Banner Specifications: 600px x160px preferred (728px x 90px acceptable) / RGB format, 72 dpi /
PNG or JPG format / 150 KB (max 1MB) / Provide link.

Premium Positions

Inside Front Cover, Inside Back Cover, Back Cover

Premium Position Sizes 7.25” x 9.75” 8.5” x 11.125” 7.5” x10”

MECHANICAL SPECIFICATIONS

e Electronic files required. Preferred e Ads with critical color requirements e Reversed text must be a minimum
format is PDF/X-1a. View specifications MUST be accompanied by a hard-copy of 10 points.
at swop.org or adobe.com/designcenter/ color-accurate contract proof to SWOP

¢ Include crop marks, trim marks, center
marks and color bars in the PDF, outside
the printing area.

acrobat/articles/acr6pdfx.htmi. standards. Without a contract proof,
« Convert all colors to CMYK (except color accuracy CANNOT be guaranteed.
black text). No 5th / PMS colors. ¢ All images must be 300 dpi and
embedded in ad.

¢ All fonts must be outlined or embedded.

e Assistance with ad creation is available

¢ Maximum ink density is 300%. at an additional charge.

ADDITIONAL OPPORTUNITIES TO REACH ASDS MEMBERS

Take advantage of over one million page views at asds.net. To advertise on the ASDS website, call 855-792-0001
or email info@associatioanrevenuepartners.com.

Launching a new product? Call Tara Azzano at 847-956-9128 or email tazzano@asds.net to discuss a custom advertising
package specifically designed for you.

Dermatologic Surgery is the official journal of the American Society for Dermatologic Surgery, the American College of Mohs
Surgery, the International Society of Hair Restoration Surgery, The Dermatologic & Aesthetic Surgery International League and
the Affiliated Society for Taiwan Society for Dermatological and Aesthetic Surgery. For advertising rates and publication dates,
contact Karl Franz of Wolters Kluwer at Karl.Franz@wolterskluwer.com.

Send space reservation to: Send ad materials to: To learn about other ASDS branding

Stephanie Garrow, Assistant, Development  Alison Blanchard, blanchard85@gmail.com, and advertising opportunities

and Industry Relations, sgarrow@asds.net, (28MB max; for larger files, email for file please contact: Tara Azzano, Director,

phone 847-956-9141, fax 847-956-0999 sharing instructions) Development and Industry Relations,
tazzano@asds.net, 847-956-9128




Advertising Space Reservation Form

American Society for Dermatologic Surgery
5550 Meadowbrook Drive, Suite 120 ¢ Rolling Meadows, IL 60008
Phone: 847-956-0900 ¢ Fax: 847-956-0999
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Company Name

Bill to / Agency

Contact Name

Title

Billing Address

City State / Province ZIP / Postal Code
Phone Fax
Email

Indicate Publication Title:
Q ASDS Currents — Indicate issue #(s) (e.g.: Issue 2021-X)
O ASDS Weekly Update newsletter (sent every Thursday)

Indicate Ad Size:
Q Full page Q Half page vertical
4 2-Page spread Q Half page horizontal
Q Half page horizontal, enhanced

Q Quarter page
4 Third page horizontal
Q Quarter page, enhanced

Indicate Preferred Position:
Q Inside Front Cover
Q Inside Back Cover
Q Back Cover

Special Instructions

Total Ad(s) Cost $

No agency commission. No cash discount. Advertisements will be invoiced upon publication. All payments are due upon receipt
of the invoice and should be made payable to the American Society for Dermatologic Surgery. ASDS reserves the right to hold the
advertiser and/or its agency jointly liable for all monies due. Acceptance of an ad space order / contract does not obligate ASDS
to publish the copy submitted. Signing this agreement indicates firm space commitment in accordance with the corresponding
rate card. A faxed, signed copy of this agreement also is binding.

Authorized Signature Date

Send ad materials to:

Alison Blanchard, blanchard85@gmail.com,
(28MB max; for larger files, email for file
sharing instructions)

Send space reservation to:
Stephanie Garrow, Assistant, Development
and Industry Relations, sgarrow@asds.net,

To learn about other ASDS branding
and advertising opportunities
please contact: Tara Azzano, Director,
Development and Industry Relations,
tazzano@asds.net, 847-956-9128

phone 847-956-9141, fax 847-956-0999




ADVERTISING STANDARDS
& ACCEPTANCE POLICY

The American Society for Dermatologic Surgery (ASDS) seeks to promote
the art and science of dermatologic surgery. ASDS welcomes advertising in
its publications as an important means of keeping the profession informed
of new and improved products and services. It is in all parties’ interests that
such advertising be factual, tasteful, professional and intended to provide
useful product and service information.

As a matter of policy, ASDS sells advertising space in its publications when
the inclusion of advertising material does not interfere with the purpose

of those publications. The Society reserves the right to accept or reject
advertising at its sole discretion for any product or service submitted

for publication. ASDS will not be bound by any condition appearing on
insertion orders / contracts or copy instruction submitted by or on behalf
of the advertiser, when such condition conflicts with any position in the rate
card or with ASDS policy.

The following standards apply to all publications of ASDS in which
advertising space is sold, including but not limited to Currents, ASDS
Weekly Update, ASDS Annual Meeting Preliminary Program / Registration
Brochure, Gala Program and the ASDS Annual Meeting Final Program.

The inclusion of an advertisement in ASDS publications is not to be
construed or publicized as an endorsement or approval by ASDS, nor may
the advertiser promote that its advertising claims are approved or endorsed
by ASDS. The fact that an advertisement for a product, service or company
has appeared in an ASDS publication shall not be referred to in collateral
advertising.

General Eligibility Requirements

1. Products or services eligible for advertising in ASDS publications shall
be germane to, effective and useful in the practice of dermatologic
surgery.

2. Products and services offered by responsible advertisers that are of
interest to dermatologic surgeons or the dermatology profession as a
whole are eligible for advertising in the Society’s publications. Alcoholic
beverages and tobacco products are not eligible for advertising nor are
ads for information regarding investment opportunities.

3. Advertisements will not be accepted if they conflict with ASDS
programs or appear to violate ASDS policy, or if the advertisements
are indecent, offensive or otherwise inappropriate in either text or
artwork, or contain attacks of a personal, racial or religious nature.

4. In general, ASDS allows comparative advertising that is fair and can be
substantiated adequately. However, comparative advertising is strictly
reviewed because of the potential that it unfairly attacks a competitor or
is misleading. See Copy Guideline #3.

Guidelines for Advertising Copy

1. The advertiser and the product or service being offered should
be clearly identified in the advertisement. In the case of drug
advertisements, the full generic name of each active ingredient shall
appear.

2. Artwork, format and layout should be such as to avoid confusion with
editorial content of the publication. The word “advertisement” may be
required.

3. Advertisements should not be deceptive or misleading. Unwarranted
disparagement or unfair comparisons of a competitor’s products or
services will not be allowed.

4. Except in unusual circumstances, comparative advertising must
be supported by two independent, double-blind clinical studies.
Such studies must be conducted among panelists representative
of the population for whom the product is intended. All citable
comparative studies related to an advertising claim should be taken
into consideration. If other comparative studies give conflicting results,
advertising claims not reflecting this conflict are unacceptable.

AS|DS.
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Comparative advertisements may include the use of a competitor’s
name and the description of a comparable product or service, including
price, if the comparison is made in a manner that is not false or
misleading.

It is the responsibility of the advertiser to comply with the laws and
regulations applicable to the marketing and sale of the manufacturer’s
products, including, but not limited to, any applicable rules and
regulations of the Food and Drug Administration (FDA). Acceptance
of advertising in ASDS publications should not be construed as a
guarantee that the manufacturer has complied with such laws and
regulations. By submitting advertising copy, advertisers certify that
such copy and the advertised product(s) are in accord with applicable
government laws and regulations (e.g., equal opportunity laws, FDA
regulations pertaining to advertising of drugs and devices).

5. Evidence to support claims, including complete scientific and technical
data, whether published or unpublished, concerning the product’s
safety, operation and usefulness may be required. Samples of the
product are not to be submitted. All claims of fact must be fully
supportable and should be meaningful in terms of performance or any
other benefit. Advertisers should avoid the use of claims whose validity
depends upon extremely fine interpretations of meaning. This does
not exclude the use of normal qualifiers, such as footnotes, which may
be necessary to render a claim true. The advertisement may cite in
footnotes references from scientific literature, provided the reference is
truthful and is a fair representation of the body of literature supporting
the claim made.

6. Guarantees may be used in advertisements provided the statements
that are “guaranteed” are considered truthful, supportable and could
be used whether or not they are guaranteed. However, no guarantee
should be used without disclosing its conditions and limitations.

7. Advertisements containing testimonials or those that quote the names,
statements or writings of any individual, public official, government
agency, testing group or other organization must be accompanied by a
written consent for use from the quoted individual/entity. Promotion of
individual physician or practice names will not be allowed.

Placement Policy

With the exception of preferred positions, placement of ads will be at the
sole discretion of ASDS. Preference will be given to 2020 advertisers and by
date of receipt of the space reservation.

Payment Policy

No agency commission. No cash discount. Advertisements will be invoiced
upon publication. Payment is due upon receipt of invoice.

Cancellation Policy

Space reservations canceled prior to reservation deadlines will be released
without obligation. Cancellations made after reservation deadlines will be
billed at the full amount.

Conclusion

As a matter of policy, ASDS periodically reviews its advertising standards
with the objective of keeping pace with changes that may occur in the
dermatology industry and in the profession. This practice of continuous
review and re-evaluation will improve and ensure the relevancy, timeliness
and appropriateness of the advertising content of ASDS publications.
Should you require further information, please contact Tara Azzano at
tazzano@asds.net or:

American Society for Dermatologic Surgery (ASDS)
5550 Meadowbrook Drive, Suite 120

Rolling Meadows, IL 60008

Phone 847-956-0900 Fax 847-956-0999 asds.net



